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Key Points. 

This survey was conducted by CanadianEconomist.com
 
  over a period of 

in September, 2005. It asked bloggers and blog readers various 
uestions that enable in-depth analysis along 25 different variables. Overall, 

ith respect to the overall responses of bloggers and blog readers, this survey 

ly all respondents were able to identify the sample blogs as such, and 
approximately half were unsure whether or not Nealenews.com

three weeks 
q
1146 responses were collected. 
 
Bloggers and Blog Readers. 
 
W
found that: 
 

• 55.7% of respondents had a blog whereas 44.4% did not. 
• Near

 or 
Bourque.org were blogs. 

• 50.3% of Canadian bloggers and blog readers are between the age of 18 
and 35. 
Bloggers and blog reade• rs as a whole had an increased probability of 

• f Canadian bloggers and blog readers are male whereas 28.5% 

• ted, 

• ggers and blog readers tend to be more highly educated than 

g 

• 

iod was 6.8% Bloggers and blog readers are more likely to be 

• 

rovinces and territories under-

• 

• ot a person reported maintaining a blog depended on the 

 a blog. 

being married when compared to the Canadian population in general. 
71.5% o
are female. 
47.7% of respondents earned $45,000 per year or less. Alternately sta
52.3% of respondents earned an annual salary above $45,000 per year. 
Canadian blo
the Canadian population in general. The largest clustering of education 
levels was around the Bachelor’s level, with 56% of respondents reportin
a level of education at or beyond the Bachelor’s level (Master’s and 
Doctoral). 
Overall, 20.2% of survey respondents reported being unemployed. 
Statistics Canada reports that the national unemployment rate during the 
sample per
unemployed than the average Canadian. 
Provinces and territories over-represented (in terms of population only) in 
this survey include: Alberta, British Columbia, Ontario, Prince Edward 
Island, Saskatchewan and the Yukon. P
represented in this survey include: Manitoba, New Brunswick, 
Newfoundland & Labrador, Northwest Territories, Nova Scotia, Nunavut, 
and Quebec. 
Rural residents were less likely to have a high-speed connection and were 
also less likely to blog as a result. 
Whether or n
speed of their internet connection. The slower the connection, the less 
likely a respondent was to maintain
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• Politically, respondents indicated a strong preference for the Conservative 
Party of Canada and the New Democrats. This preference differed 
between bloggers and blog readers. 

•  Support for the Bloc Quebecois was highest in Quebec, even though this 
level of support is lower than what is revealed in the voting data. 
Support amongst respondents for the•  Christian Heritage Party was highest 

• tive Party was highest in Newfoundland.  

• west Territories, but 
than in 

• 

dicating support 

•  Scotia. 

• ere bloggers and blog readers were least 

e 

as Quebec. 

• are twice as likely to use their real name when 

• nd blog readers (58.1%) spend one hour or less 

• %) indicated that they read 6 or more 

• id they used RSS readers to read blogs, at least 

• e reason for blogging: to write. 

ad: links on other blogs. 

in New Brunswick, even though this party received little or no support in 
the last federal election. 

• Support for the Communist Party was highest in Ontario, and this was the 
only province with respondents supporting this party.  
Support for the Conserva

• Support for the Green party was highest in Alberta.  
Support for the Liberal Party was highest in the North
this is based on one response. Support is higher in Quebec 
Ontario amongst bloggers and blog readers. 

• Support for the Libertarian Party is highest in the prairies. 
The Marijuana Party received the greatest level of support from bloggers 
and blog readers in Atlantic Provinces.  

• Ontario bloggers and blog readers were the only ones in
for the Marxist-Leninist Party. 
Support for the NDP was highest in Nova

• Support for the Progressive Canadian Party was highest in Nova Scotia. 
Quebec was the province wh
likely to vote. 

• Nunavut is based on an insufficient sub sample size. The province wher
bloggers and blog readers were the least likely to have decided on a 
political party w

• There is evidence of a strong support in the blogosphere for ‘fringe’ or 
non-mainstream politics. 
If a person has a blog, they 
posting comments to other blogs. 
The majority of bloggers a
each day reading blogs. 
The majority of blog readers (57.8
blogs per day 
31.3% of respondents sa
sometimes. 
The number on

• The number one reason for reading blogs: there are more perspectives on 
the news. 

• The number one way of finding new blogs to re
• Overall, 76.7% of respondents said they either rarely or never click on ads 

in blogs.  
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• One in four respondents indicated that they did not trust television media 
at all. Expectedly, bloggers and blog readers ranked blogs as their most 

 
Differe rs and blog readers. 

• Bloggers had a greater tendency to be single, whereas blog readers had a 

• mes than bloggers did. This supports the 
her the 

• 
sters level. Blog readers were more 

• 

• aders spend roughly the same amount per 
 time 

• 

 
rs do not read blogs in order to make friends. 

• 

 
 

nd finally, SmallDeadAnimals.com

trusted media format. 

nces between blogge
 

• Bloggers tend to be younger than blog readers. 

greater tendency to be married. 
• Blog readers had a higher tendency to be male than bloggers. 

Blog readers reported higher inco
theory that blogging entails an opportunity cost of time – the hig
income, the less likely one is to blog. 
Bloggers were more likely than blog readers to have attained a level of 
education equal to Bachelor’s and Ma
likely to have a Doctoral degree than bloggers.  
Blog readers tend to spend slightly less time reading blogs than bloggers, 
but this difference is minimal. 

• Blog readers generally read fewer blogs per day than bloggers do.  
Although bloggers and blog re
day reading blogs, bloggers are able to read more blogs in that same
span, possibly because they use RSS readers more often.  
There are very minor differences in how likely bloggers and blog readers 
are to click on ads in blogs. 

• There are minor differences in reasons for reading blogs cited by bloggers
and blog readers. Blog reade
Bloggers may view blog reading as a social activity whereas readers may 
view it primarily as an information gathering or consumption activity. 
Blog readers appear to be more polarized than bloggers concerning the 
trustworthiness of blogs as an information medium.  

A  came out on top as Canada’s ‘must read’ 
log. Congratulations, Kate, and thank you to everyone who participated in this b

survey! 
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Methodology. 
 

This surv
th

ey was conducted during the month of September, 2005, from 
e 9  until the 30th. The primary reason for choosing this sample period was 

becau

a true 
robability sample. There is no way of knowing who failed to take this survey and 

for wh

 of the survey itself and the survey tool helped to mitigate 
the misrepresentation problem. First, the Survey Monkey tool records the IP 
addres

th the fact that survey respondents cannot 
go back and change their answers. While at least one survey taker took the time 
to note

ntrols on the survey questions 
themselves. The first question, “Do you have a blog that you personally 
mainta

th
se it fell just prior to the fall resumption of the Canadian Parliament and 

would give Canadian blog readers a chance to think about their political choices 
without the external influence of the political happenings of any given day.  
 

This survey uses ‘stated preference’ data, which means that it is not 
p

at reasons. For reasons to be explained later, this sample is not 
necessarily representative of the population at large. Rather, it is representative 
of Canadian bloggers and blog readers who had time to take the short online 
survey. However, the survey tool, SurveyMonkey.com, states how many people 
failed to answer a given question. The major problem with stated preference data 
is exaggerated or misstated preferences. People sometimes exaggerate, 
misstate or outright misstate their true preferences in order to compensate for 
what they believe the ‘other’ is responding. Nevertheless, it would seem 
reasonable to attribute this analysis to ‘sliding scale’ questions pertaining to the 
ratings of media trust. 

 
Several features

ses for survey respondents. The survey was set up to record only one 
response per Internet Protocol (IP) address. On one hand, this has the benefit of 
limiting ‘campaigning’ or re-takes of the survey in order to skew the outcome. On 
the other hand, if a household has more than one respondent, only one set of 
survey results are recorded. This means the survey measures the survey 
responses per household. In order to take the survey more than once, a 
respondent would have to repeatedly renew their IP address, which in my 
estimation is highly unlikely. The data were sorted in Excel by IP address and 
they were checked for duplicates. No duplicates were found, and the survey tool 
performed as planned. Therefore, any measurement error would arise from 
blatantly misrepresented preferences. 

 
The second feature has to do wi

 that they answered one way and then thought about it afterwards, thereby 
wanting to alter their answer, this aspect of the survey still introduces 
measurement error, albeit small in magnitude.  

 
The third feature has to do with co

in?” is replicated with different wording by question number 19, “Do you 
have your own blog?”.  There were more ‘don’t know’ answers for question 
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number one than there were for question number 19. Other questions pertaining 
to geography had three controls on them. Question number ten asks for the first 
three letters of a Canadian Postal Code. These numbers were checked against 
the answers for “province of residence”. The third control, while less reliable, is 
the IP address, which can reveal elements of geography, assuming the survey 
taker was not using an IP scrambler.  

 
A fourth feature of the survey tool is the ability to randomize survey 

answers in order to prevent any survey answer from benefiting by being listed 
first. W

urvey was not offered in French, so it is not truly a ‘Canadian’ blog 
survey. Due to my own language barriers, I will have to wait until another 
resear

ined as 
primarily Canadian Anglophone bloggers and blog readers and is not limited in 
any w

 that of the “Bayesian-
Deconstructionist”, which implies that I set out to research a subject with prior 
biases

eories. 

n outlines the theories and conceptions about the Canadian 
logosphere I had prior to conducting this survey, based on my own 

observ

der is male, they are more likely to blog. 
• If a blog reader is conservative, they are more likely to blog. 

and more free time to 

here appropriate, survey answers were randomized in order to minimize 
this effect.  

 
This s

cher is able to replicate this survey for the Francophone bloggers.  
 
Therefore, the subset of the population this survey analyzed is def

ay by geography. Being “Canadian” is an identity that can be held by 
people regardless of country of origin or residence. How these bloggers and 
blog-readers identify themselves as “Canadian” is a subjective matter which 
cannot always be accounted for by measurement.  

 
My own methodological philosophy is

 based on observations of data, which are then updated as new data 
arrive. By deconstructing my own analysis to the best of my abilities, I hope to 
anticipate criticisms and then evaluate whether or not a particular survey 
question has any redeeming value. The goal is not to be overly analytical to the 
point of boredom while still seeking the most robust analysis of the data I can 
muster.  
 
Initial Th
 

This sectio
B

ations. The following outlines my initial conceptions only – not those 
obtained from the survey data.  
 
Expected results: 
 

• If a blog rea

• Lower incomes mean lower opportunity cost of time 
blog. 
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• Reading more blogs or spending more time reading them induces people 
to blog. 

• idents are less likely to blog. 

. 

 
The  this report. But first, the raw survey 

sults themselves.  

• The closer one is to 30 years of age, the higher their propensity to blog. 
Rural res

• Dial up blog readers are less likely to blog. 
• Employed people are less likely to blog
• Single people are more likely to blog. 

se questions will be addressed later on in
re
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The Results – All Bloggers and Blog Readers 

nd/or write them. These two subsets will be broken down in later sections of the 

wn blog? 

 
 This section covers the entire sample set of those who either read blogs 
a
report in order to compare them. 
 
Question 1. Do you have your o
 

 
 

 
 

Questions 1 and 19 are the same question, worded differently. Fewer
spondents skipped question 19 than did question 1, and fewer responded 

‘don’t 

 
re

know’ to question 19 than they did to question 1. Kullin’s 2005 survey of 
Swedish bloggers found that 60.4 % of blog readers also had blogs of their own. 
Canadian blog readers, however, are marginally below this level. Approximately 
55% of Canadian blog readers also have their own blogs whereas 45% do not. 
Alternately stated, this survey implies that there are proportionally more blog 
readers in Canada than in Sweden, relative to bloggers. 
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Question 2. Which of these web URLs, without visiting them, would you say 

A 2005 survey of blog readers by Nielsen/Netratings, as reviewed by 
BuzzM

are blogs?  
 

etrics found that those who had visited a blog in the past claimed that they 
either A: knew what blogs are but had never read them, or B: have heard of blogs 
but don’t know what they are. If questions pertaining to self-reported levels of 
blog readership are to have any significant value, it was important to see how 
many of the respondents could recognize blogs versus websites.  
 
 

 
 

0.6% and 84.4% of respondents were able to pick out SmallDeadAnimals.com 

 
eb pages with minimal to no external editing, providing online 

 

The majority of respondents did not identify NealeNews.com and 
Bourqu

 
9
and ColbyCosh.com as blogs, but seemed uncertain about NealeNews.com and 
Bourque.org. Only a handful identified cbc.ca and canoe.ca as blogs. The 
definition of blogs adopted in the questionnaire stems from a recent Ipsos-Reid 
poll of blog readers and is as follows: 
 

“w
commentary that are periodically updated and presented in reverse 
chronological order, with hyperlinks to other online sources. Blogs can 
also function as personal diaries, technical advice columns, sports chat, 
celebrity gossip, political commentary, or all of the above”. 

 

e.org as blogs. This is possibly due to a lack of commentary, as these 
serve as news portals. They are “periodically updated and presented in reverse 
chronological order”, but it is possible that a lack of opinion is the reason they are 
not considered to be ‘true’ blogs. It is my own opinion that news blogs gain 
credibility by refraining from political commentary and instead choose to reveal 
their slant through their content. A future survey of readers of NealeNews.com 
and Bourque.org might reveal a perception of a ‘right of center’ bias in the 
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content of NealeNews.com and a ‘left of center’ bias in the content of 
Bourque.org.  
 
Question 3. What is your age bracket? 
 

 
 

Respondents of the Great Canadian Blog Survey tended to cluster around 
the age 31-35 bracket. By contrast, Kullin (2005) found that Swedish bloggers 
tended to cluster around the 26-30 age bracket. 50.8% of Canadian bloggers are 
age 35 or younger, and the age distribution of Canadian bloggers is more evenly 
distributed than in Kullin’s study. It can also be stated that 50.3% of Canadian 
bloggers and blog readers are between the age of 18 and 35.This could imply a 
more even distribution of Canadian blogging across the age spectrum than is 
found in Sweden. It could also imply that blogging in Canada is primarily and 
adult activity, or that teens do not take online surveys on blogging.  
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Question 4. What is your marital status? 
 

 
 

Statistics Canada lists the percentages of the population, by marital status 
where

In order to compare Canadian bloggers with the population at large, these 
three c

uestion 5. What is your sex? 

 ‘married’ “[i]ncludes persons legally married, legally married and 
separated, and persons living in common-law unions.”1

 

ategories were added together and compared side by side as follows.  
Canadian bloggers and blog readers are less single,   Bloggers Canada 
widowed and divorced than the population at large, 
or are ‘more married’ than the general Canadian 
public. Responses in the ‘other’ category tended to 
be ‘engaged’. 
 

Single 36.4% 41.8% 
Married 57.4% 48.6% 
Widowed 1.2% 4.8% 
Divorced 3.7% 4.8% 

Q
 

 
 
1.5% of Canadian bloggers and blog readers are male whereas 28.5% are 

                                                

7
female. Kullin’s 2005 survey found a sex percentage of 63.5% and 36.5% for 
males and females respectively.  
 
 
 
 
 
 
 

 
1 Statistics Canada. Population by marital status and sex. URL: 
http://www40.statcan.ca/l01/cst01/famil01.htm
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Question 6. What is your personal (not household) income bracket? 
 

 
 

47.7% of respondents earned $45,000 per year or less. Alternately stated, 
52.3%

uestion 7. What is your education level to date? 

 of respondents earned an annual salary above $45,000 per year. 
According to the Canadian Council on Social Development, the 2002 pre-tax 
income cutoffs (LICOs) were around $15,000 per year for a single person 
household.2 The amount rises as family size increases. The largest clustering of 
respondents fell into this category. No data were collected on family or household 
size that would enable a more robust analysis of poverty amongst Canadian 
bloggers and blog readers, and future studies should examine the number of 
persons per household, whether or not there is an additional income earner and 
the amount of this income. This can easily be accomplished using skip logic in 
SurveyMonkey.com’s web survey tool. 
 
Q
 

 
 

The largest clustering of education levels was around the Bachelor’s level, 
with 56% of respondents reporting a level of education at or beyond the 
                                                

 

 
2 Canadian Council on Social Development. 2002 Poverty Lines. URL: 
http://www.ccsd.ca/factsheets/fs_lic02.htm
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Bache

Bloggers 2001 Canada Census 

lor’s level (Master’s and Doctoral). Responses in the ‘Other’ category 
tended to describe professional designations such as Chartered Accountant 
(CA), LL.B., or an MBA degree. These results are compared to those of the 2001 
Canadian Census3 and indicate a higher level of education amongst bloggers 
than the population as a whole. 
 

Education level 
Up to High School 5.80% 23% 
2 year diploma 8.70% 15% 
Trades/Technical 6.90% 10.90% 
Bachelor's Degree 36.20% 10% 
Master's Degree 1 2.7% (3.2% including 5.90% medical) 
Doctoral Degree 3.90% 0.50% 

 
Survey ere less like n the population as a whole to report 

vels of education equal to high school, trades or technical and 2 year diploma 

ployed? 

 respondents w ly tha
le
or certificate. Survey respondents were roughly 4 times as likely to hold a 
Bachelor’s or Master’s degree as the population as a whole and almost 8 times 
as likely to hold a Doctoral degree.  
 
Question 8. (Skipped) 
 
Question 9. Are you em
 

 
 
 

Overall, 20.2% of survey respondents reported being unemployed. While it
 not a perfect comparison due to minor technicalities, it is still useful to compare 

this fig

                                                

 
is

ure to the September 2005 unemployment rate reported by Statistics 
Canada.4 During the month of the Great Canadian Blog Survey, Statistics 
Canada reports that the national unemployment rate was 6.8%. On average, a 
survey respondent was three times as likely to be unemployed than the 
population as a whole. Such data tend to support my hypothesis of the lower 
opportunity cost of time as a determinant of participating in the blogosphere, but 
the data still have to be broken down into two separate populations of bloggers 
and blog readers. A possibility exists that employed people do not read blogs 
while at work and may not want to spend their limited leisure time taking online 

 
3 Statistics Canada. Population 15 years and over by highest degree, certificate or diploma (1986-2001 
Censuses). URL: http://www40.statcan.ca/l01/cst01/educ42.htm
4 Statistics Canada. Labour Force Survey. URL: http://www.statcan.ca/english/Subjects/Labour/LFS/lfs-
en.htm
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surveys. Breaking the analysis down by province reveals the regional differences 
amongst bloggers. Territories are partially left out of the analysis due to a very 
insufficient (yet representative) level of survey responses from these regions. 
 
Province Bloggers Population, September, 2005 
Alberta 16.4% 4.1% 
British Columbia 20.4% 5.7% 
Manitoba 28.6% 4.8% 
New Brunswick 40.0% 10.4% 
Newfoundland & Labrador  27.3% 15.3%
Nova Scotia 37.9% 8.4% 
Ontario 18.4% 6.4% 
Prince Edward Island 15.4% 11.2% 
Quebec 22.9% 8.4% 
Saskatchewan 19.0% 6.0% 
   

 
 A strong caveat must be placed on the unemployment and income data. 

pproximately 24% of respondents who indicated they were unemployed 

 my 

 10. Enter the first three letters of your postal code. (Skipped). 

t 
spondents answered truthfully. For the purpose of the following analysis, 

howev

A
reported income levels in excess of $45,000. While it is possible that they are 
retired and live off of investment income, this data still is not that definite, in
opinion. 
 
Question
 

This question will be used for later analysis to determine whether or no
re

er, it will be assumed that misrepresentations are the exception, not the 
rule. 
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Question 11. In which province or territory do you currently reside? 

% of Survey 
Sample 

% of 
Population Factor of Representation 

 
 
 

Province 
Alberta* 19.50% % 1.93 10.10
British Columbia* 13.90% 13.10% 1.06 
Manitoba 2.60% 3.70% 0.70 
New Brunswick 2.30% 2.40% 0.96 
Newfoundland & Labrador 1.00% 1.60% 0.63 
Northwest Territories 0.10% 0.10% 1.00 
Nova Scotia 2.60% 2.90% 0.90 
Nunavut 0.10% 0.10% 1.00 
Ontario* 45.50%  38.80% 1.17 
Prince Edward Island* 1.20% 0.40% 3.00 
Quebec 4.50% 23.60% 0.19 
Saskatchewan* 3.80% 3.10% 1.23 
Yukon* 0.50% 0.10% 5.00 
      
Other/Outside Canada 2.50%    
      
* Indicates over-representation.       

 

 
he above table describes the geographical dispersion of survey 

respondents relative to the population as a whole. The first column consists of 
the pe nd 

 
t is 

 

lation. 
s 

his 
thwest 

o their degree of representation 
in the survey, from “over” to “under” representation in terms of population.  

                                                

 

T

rcentages of respondents from each province or territory. The seco
column consists of the percentage of the actual Canadian population residing in
these areas, as taken from the Statistics Canada website.5 Each province tha
over represented is marked by an asterisk (*) and the third column consists of the
factor of representation, which is the first column divided by the second. A 
number over 1 indicates regional over-representation in terms of population 
whereas a number below 1 indicates under-representation in terms of popu
Provinces and territories over-represented (in terms of population only) in thi
survey include: Alberta, British Columbia, Ontario, Prince Edward Island, 
Saskatchewan and the Yukon. Provinces and territories under-represented in t
survey include: Manitoba, New Brunswick, Newfoundland & Labrador, Nor
Territories, Nova Scotia, Nunavut, and Quebec.  

 
All provinces are ranked below according t

 
 

 
5 Statistics Canada. Population by year, by province and territory. URL: 
http://www40.statcan.ca/l01/cst01/demo02.htm
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Province 
% of Survey 
Sample 

% of 
Population Factor of Representation 

Yukon* 0.50% 0.10% 5.00
Prince Edward Island* 1.20% %0.40 3.00
Alberta* 1 19.50% 0.10% 1.93
Saskatchewan* 3.80% 3.10% 1.23
Ontario* 45.50% 38.80% 1.17
British Columbia* 1 13.90% 3.10% 1.06
Northwest Territories 0.10% 0.10% 1.00
Nunavut 0.10% 0.10% 1.00
New Brunswick 2.30% 2.40% 0.96
Nova Scotia 2.60% 2.90% 0.90
Manitoba 2.60% 3.70% 0.70
Newfoundland & Labrador 1.00% 1.60% 0.63
Quebec 4.50% 23.60% 0.19
      
Other/Outside Canada    2.50%
      
* Indicates over representation.       

 
Here we see that Quebec is the most under-represented region in the survey and 
this is almost certainly due to the fact that the survey was not offered in French. 

The results from questions 9 and 11 are combined to form the following 
table, which ranks provinces from the least to the most unemployed bloggers, 
relative

 
Province Bloggers Population, 2005 Factor of UE 

 
 

 to the prevailing rate of unemployment in their region. 
 
 

Prince Edward Island 15.4% 11.2% 1.4 
Newfoundland & Labrador 27.3% 15.3% 1.8 
Quebec 22.9% 8.4% 2.7 
Ontario* 18.4% 6.4% 2.9 
Saskatchewan* 19.0% 6.0% 3.2 
British Columbia* 20.4% 5.7% 3.6 
New Brunswick 40.0% 10.4% 3.8 
Alberta* 16.4% 4.1% 4.0 
Nova Scotia 37.9% 8.4% 4.5 
Manitoba 28.6% 4.8% 6.0 

 
The Factor of UE is the self-reported unemployment rate reported by survey 

spondents divided by the actual unemployment rate during the time of the 

ed above are not ranked by absolute 
elf-reported unemployment figures. Instead, they are ranked relative to the 

re
survey. Over-represented regions are marked with an asterisk (*) and do not 
seem to cluster at either end of the scale.  
 

Bloggers and blog readers represent
s
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prevai
 the 

 

rted 

 

e 
ut 

E is to interpret it as a ‘lazy 
logger’ index. The higher the value, the ‘lazier’ a group of bloggers or blog 

reader
ill 
ed, 

s and blog readers could just be ranked by self-reported 
vels of unemployment, but it is useful to examine this with the effects of the 

prevai
s 

Factor of 
Representation Bloggers 

Population, 
2005 

Factor of 
UE 

ling unemployment rate in their region. The Factor of UE for PEI 
respondents implies that these respondents are 1.4 times as unemployed as
average person in their province. At the opposite end of the spectrum is
Manitoba, where the average respondent is 6 times as likely to be unemployed 
than the average Manitoban. Alberta, while it does have a lower self-repo
level of blogger and blog reader unemployment, also has the lowest rate of 
unemployment in Canada, which is why it ranks a little lower. Manitoba had the
second-lowest rate of unemployment in the nation, which pulled Manitoban 
bloggers and blog readers down to the bottom of the scale. The self-reported rat
of unemployment in New Brunswick, for example, was the highest, at 40%, b
the provincial unemployment rate was 10.4%. 
 

The easiest way to interpret the Factor of U
b

s can be interpreted to be, relative to the job opportunities available to 
them. Granted, the term ‘lazy’ carries with it gross misrepresentations and w
offend some, especially since ‘lazier’ bloggers and blog-readers could be retir
incapable of work or out of the workforce for reasons beyond their control. It is 
not my intent to offend anyone with this term; rather, I cite a reasonable excuse: 
“lack of a better term”. 
 

Granted, blogger
le

ling level of unemployment filtered out, as in the ‘lazy blogger’ index. 
Bloggers and blog readers, ranked by self-reported levels of employment are a
follows: 
 
 
 
 

Province 
Prince Edward Island 3 15.4% % 11.2 1.4
Alberta 1.930693069 16.4% 4.1% 4.0
Ontario 1.172680412 18.4% 6.4% 2.9
Saskatchewan 1.225806452 19.0% 6.0% 3.2
British Columbia 1.061068702 20.4% 5.7% 3.6
Quebec 0.190677966 22.9% 8.4% 2.7
Newfoundland & Labrador 10.625 27.3% 5.3% 1.8
Manitoba 0.702702703 28.6% 4.8% 6.0
Nova Scotia 0.896551724 37.9% 8.4% 4.5
New Brunswick 10.958333333 40.0% 0.4% 3.8

 
O rpret the above figu

f these provinces and finding out that they have a blog or read them. If you 

. If 

ne way to inte res is to imagine meeting someone from any 
o
bumped into someone at random in Vancouver and they told you that they had a 
blog or read them, there is roughly a 1 in 5 chance that they are unemployed
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you met a blogger or blog reader in New Brunswick, for example, there is a 4 in 
10 (or 2 in 5) chance that they are unemployed. 
 
 Also note the highlighted text (above) which indicates regional over-

presentation has clustered around the provinces with a lower unemployment 

s 
 people 

uestion 12. Is the population of your town less than 10,000 persons? 

re
rate amongst bloggers. This implies that the provinces with the lowest 
unemployment (or highest employment) rate amongst bloggers and blog reader
were also the most over-representative in terms of population. Working
from Quebec, Newfoundland & Labrador, Manitoba, Nova Scotia and New 
Brunswick were less likely to take this survey than people in other provinces. 
Although not analyzed herein, the variables of income and broadband 
accessibility are theorized to be the reason for this. 
 
 
 
 
Q
 

 
 

While this question does not appear to be useful on the surface, it will be 
sed for further analysis to examine the differences between urban and rural 

blogge

is 
ral and 

u
rs and blog readers. I will go into this further in my thesis, which will be 

released at a later date. Rural Canada has been defined in other studies 
somewhat arbitrarily in terms of cities with fewer than 10,000 residents, which 
why this number was chosen. As an indication, the differences between ru
urban responses to question 19 (Do you have a blog?) are presented below. 
 
  Do you have a blog?   

  Yes 
Don't 

ow No kn
Rural 52.8 47.2 0 
Urban  55.8 44.4 0.1 

 
The above table indicates that rural resi  were slightly less likely to have a 

log than urban residents.  
dents

b
 
 
 
 
 

 21



Question 13. What is your connection type? 
 

 
 

This question may not be particularly useful to the average reader of this 
port, and further details will be published at a later date. Internet connection 

type is
d 

nsity 
 maintain a blog if one has a dial up 

he results from questions 12 and 13 can be co d to examine w s ca
e “Digital Divide” between rural and urban internet users. As a general 

The data seem to 
support evidence of 

tal 

ts 
 

 

 
 

  blog? 

re
 hypothesized to be a determinant of whether one blogs or just reads 

blogs. As an indication, the differences in answers to question 19 are contraste
for dialup and other connection types. 
 
The data indicate a slightly lower prope

Do you have a 

Connection type Yes No 
D

to
ial up 51 49.6.4 

High-Speed DSL 54.
connection.  
 
 

7 345.
Cable 57.5 42.5

 
T mbine hat i lled 
th
tendency, rural areas have slower internet connections, and many rural 
broadband initiatives are not yet fully operational.  
 
 
Connection Rural Urban
Dial up 22.5 4
DSL 44.4 41
Cable 27.5

the rural-urban digi
divide in terms of 
internet connection 
type. Rural residen
were over 4 times as
likely to access the 
internet over a dial up
connection.  
 

52.6
Don't know 0.7 0.8
Other 4.9* 1.6**
     
     
     
*Overwhelming answer was wireless broadband. 
** Responses include: public library or café wireless and satellite. 
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Question 14. If there were a federal election today, which political party 

This question will undoubtedly be very important to readers of this report 
. 

 
 

 
hese numbers likely mean little without some appropriate context. In 

retr dents 

would you vote for? 
 
 
 
and it will be broken down and analyzed in a very detailed and extensive fashion
 
 

T
ospect, the survey should have included a question on how the respon

voted in the last federal election in order to compare these responses to actual 
election results. The results from this question would have been compared to 
how Canada actually voted in order to detect over or under representation by 
political party in this survey. The following table combines data from Elections 
Canada on the raw percentage vote for each  province and political party and 
compares it side-by side with how survey respondents answered.  
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Legend: 

Q: Bloc Quebecois 
Party 

 

 of Canada 

of Canada 

LT: Libertarian Party 
 
t Party 

dian Party 

 
Political Aff ion  N.L.  PEI  NS  NB  QC  Ont  Man  Sask  Alta  BC  Yukon NWT  Nnvt  Total 

 
B
CAP: Canada Action 
CH: Christian Heritage Party
COM: Communist Party 
CON: Conservative Party
GR: Green Party 
LIB: Liberal Party 

MAR: Marijuana Party
MARX: Marxist-Leninis
NDP: New Democrats 
PCP: Progressive Cana
IND: Independent 
NA: Not affiliated 

 

iliat

Bloggers 0 0 0 4 6.1 0.2 0 0 1.4 2 0 0 0 1.1 
BQ 

Canada 0 0 0 0 4 128.9 0 0 0 0 0 0 0 0 .39 

Bloggers 0 0 0 0 0 0 0 0 0 0 0 0 0 0.1 
CAP 

0.1 0 0 0.1 0.3 0.06 Canada 0 0 0 0 0 0 0 0 

Bloggers 0 0 0 4 0 0.2 3.4 2.9 0 0 0 0 0 0.4 
CH 

0 0 0 0 0.8 Canada 0 .1 .1 0 0 0.5 0.9 0.3 .2 .3 0 0 0.3 

Bloggers 0 0 0 0 0 0.2 0 0 0 0 0 0 0 0.1 
COM 

0.2 0.1 0.03 Canada 0 0 0 0 0 0 0 0 0 0 0 

Bloggers 6 33 37 18 57 550 .3 .9 44 .4 37 37.9 .9 .8 46.1 60 0 0 42.5 
CON 

3 3 3 20.9 17.2 14Canada 2.3 30.7 28 1.1 8.8 1.5 39.1 41.8 61.7 36.3 .4 29.63 

Bloggers 0 0 6.9 8 6.1 6.3 6.9 0 9.6 5.3 0 0 0 6.3 
GR 

1.6 4.2 3.3 3.4 3.2 4.4 2.7 6.1 6.3 4.6 4.3 3.3 4.29 Canada 2.7 

Bloggers 10 33.3 6.9 4 28.6 20.4 13.8 11.9 7.2 13.8 40 100 0 16.2 
LIB 

3 44 45.7 51Canada 48 52.5 9.7 .6 33.9 44.7 33.2 27.2 22 28.6 39.4 .3 36.73 

Bloggers 0 0 0 0 0 0.8 3.4 2.4 2.9 2 0 0 0 1.4 
LT 

0.1 0.01 Canada 0 0 0 0 0 0 0 0 0 0 0 0 

Bloggers 20 8.3 3.4 1 2.4 1.4 0.7 0 0 .4 0 0 0 0 1.5 
MAR 

0 0 0.4 2.4 0Canada 0 0 0.1 .1 .4 0.2 0 0.2 0.2 0 0 .25 

Bloggers 0 0 0 0 0 0.4 0 0 0 0 0 0 0 0.2 
MARX 

0 0.1 0.06 Canada 0 0 0 0 .1 0.1 0 0 0 0 0 0 

Bloggers 0 16 31 2 24.1 14.3 8.7 24 4.5 22.7 .7 16.4 0 0 0 18.2 
NDP 

17 2 2 25.7 39.1 15Canada .5 12.5 8.4 0.6 4.6 18.1 23.5 23.4 9.5 26.6 .2 15.68 

Bloggers 0 0 6.9 0 0 0.6 0 0 1.9 0.7 0 0 0 1 
PCP 

0.08 Canada 0 0 0.3 0 0 0.2 0 0 0 0 0 0 0 

                

IND Ca 0.6 0 0.1 .2 0.1 .3 0 4.6 0 0.3 0 0 nada 0 0 15.7 0.35 

NA Canada 0 0 0 0 0 0 0 0 0 1 0 0 0 0.13 

Don't Vote 4.1 2.4 2.4 0.5 2 Bloggers 0 0 0 0 0 0 0 0 2.1 

Don't know Bloggers 12 8.3 6.9 12 12.2 6.7 3.4 7 100 4.8 .9 0 0 0 6.8 

Total Respondents # o  1f respondents 10 12 29 25 49 494 29 42 208 152 5 1 1 057 

 
This table is very large and difficult to decipher, which is why this data will be 

broken down further.  The data are arrayed according to political dimensions (up 
and down) as well as geographical dimensions (right and left). To use this table, 
look at the left hand column and find “LIB” for the Liberal Party. Then, look at the 
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top row to find a province of interest, PEI. The data show that 33.3% of bloggers 
polled would vote for the Liberal Party, which is substantially less than what PEI 
voted as a whole in the 2004 election, 52.5%. Moving all the way down to the 
bottom of the PEI column to “Total Respondents”, we see that this result is bas
on 12 responses in total. While this does seem like a small amount, recall from 
previous tables that PEI was one of the most over-represented regions in the 
survey, at least in terms of population. This is the tradeoff: even though PEI on
has 12 responses to this question, these responses are over-representative in 
terms of population only.   

 

ed 

ly 

In the far-right hand column, we find the total percentages. Overall support for 
the

e 

he second column lists the 
percen

 

 

hich 

d in 

ers 
 the table to look at. 

The following table divides “Bloggers” by “Canada” and ranks the political 
parties

EP can be interpreted this way: 
ly 

n 

y 

gly, the 

gests a 
 

Political Party Bloggers Canada 

 Liberal Party in the 2004 election was at 36.73% whereas in this survey of 
bloggers and blog readers during the month of September, 2005, this percentag
stands at 16.2 %. The following table represents these totals and displays 
Canadian political parties as ranked by survey respondents.  

 
T
tage of survey respondents 

who indicated they would vote for a
certain political party and the third 
column lists the actual percentages
revealed from 2004 electoral data. 
Dividing the first column by the 
second yields the REP index, w
indicates the degree to which a 
political preference is represente
the blogosphere relative to how 
Canadians voted during the last 
election. For journalists and blogg
looking for a succinct summary, this is
 

CON 42.5 29.63 
NDP 18.2 15.68 
LIB 16.2 36.73 
GR 6.3 4.29 
MAR 1.5 0.25 
LT 1.4 0.01 
BQ 1.1 12.39 
PCP 1 0.08 
CH 0.4 0.3 
MARX  0.2 0.06
CAP 0.1 0.06 
COM 0.1 0.03 

 by this variable, REP. 
 Political 

Bloggers Canada REP Party 
LT 1.4 0.01 140.0

R
0 

PCP
respondents are 140 times as like
to vote for the Libertarian Party of 
Canada as the Canadian populatio
at large. Alternately, bloggers and 
blog readers are 1.43 times as likel
to vote Conservative as the 
population at large. Interestin
first seven political parties, ranked 
this way, are ‘fringe’ or non-
mainstream parties. This sug
strong support for fringe politics in the

 1 0.08 12.50 
MAR 1.5 0.25 6.00 
MARX 0.2 0.06 3.33 
COM 0.1 0.03 3.33 
CAP 0.1 0.06 1.67 
GR 6.3 4.29 1.47 
CON   42.5 29.63 1.43 
CH 0.4 0.3 1.33 
NDP  8 18.2 15.6 1.16 
LIB 16.2 36.73 0.44 
BQ 1.1 12.39 0.09 
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blogosphere, relative to the population at large. A reasonable explanation for this
at least in my mind, is that the blogosphere is “DIY” (do it yourself) medi
the extent that people feel their political views are not represented in the 
mainstream media available to them, they actively use the blogosphere as a to
to get those views made available to the public.  
 

, 
a, and to 

ol 

REP, to an extent, is a very crude measure of perceptions of media bias in 

he DIY 
am 

olitical Party Support in the Blogosphere, by ranked by Province. 

This section of the report will take each political party and rank provinces 
 

l. It 
t 

loc Quebecois 

BQ 

 
the blogosphere. A tentative hypothesis is that mainstream political views are 
already well-represented in Canada’s mainstream media outlets, so 
mainstreamers do not feel the need to actively compensate through t
media. Fringe political views, however, are not always present in the mainstre
media, and so these views are quite possibly over-represented in DIY media as a 
way to compensate for this. 
 
P
 
 
from most supportive to least supportive of that party. The term ‘support’ refers to
support by bloggers and blog readers who said they live in that particular 
province, and is not necessarily representative of the population in genera
should also be noted that these numbers are percentage terms only and do no
reflect absolute values. The population of the particular province ought to be 
taken into consideration when examining these values. 
 
B
 
Political Affiliation 
  Bloggers Canada 
QC  6.1 48.9
NB  4 0
BC  2 0
Alta  1.4 0
Ont  0.2 0
N.L.  0 0
PEI  0 0
NS  0 0
Man  0 0
Sask  0 0
Yukon 0 0
NWT  0 0
Nnvt  0 0

 
upport for the Bloc Quebecois was highest in Quebec, even though this level of S

support is lower than what is revealed in the voting data. 
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Canadian Action Party 

he one person who said they supported the CAP did not specify their province 

hristian Heritage Party 

Bloggers Canada 

 
T
of residence. 
 
 
C
 
  
NB  4 0
Man  3 0.4 .9
Sask  2.9 0.3
Ont  0.2 0.5
N.L.  0 0
PEI  0 0.1
NS  0 0.1
QC  0 0
Alta  0 0.2
BC  0 0.3
Yukon 0 0.8
NWT  0 0
Nnvt  0 0

 
upport amongst respondents for the Christian Heritage Party was highest in 

ommunist Party 

Bloggers Canada 

S
New Brunswick, even though this party received little or no support in the last 
federal election. 
 
C
 
  
Ont  .20 0
N.L.  0 0
PEI  0 0
NS  0 0
NB  0 0
QC  0 0
Man  0 0.2
Sask  0 0
Alta  0 0
BC  0 0.1
Yukon 0 0
NWT  0 0
Nnvt  0 0

 
upport for the Communist Party was highest in Ontario, and this was the only S

province with respondents supporting this party.  
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Conservative Party 

Bloggers Canada 
 
  
N.L.  60 32.3
Yukon 60 20.9
Sask  57.9 41.8
Alta  55.8 61.7
BC  46.1 36.3
NB  44 31.1
NS  37.9 28
Man  337.9 9.1
Ont  37 31.5
PEI  33.3 30.7
QC  18.4 8.8
NWT  10 7.2
Nnvt  0 14.4

 
upport for the Conservative Party was highest in Newfoundland. 

reen Party 

Bloggers Canada 

S
 
 
G
 
  
Alta  .69 6.1
NB  8 3.4
NS  6.9 3.3
Man  6.9 2.7
Ont  6.3 4.4
QC  6.1 3.2
BC  5.3 6.3
N.L.  0 1.6
PEI  0 4.2
Sask  0 2.7
Yukon 0 4.6
NWT  0 4.3
Nnvt  0 3.3

 
upport for the Green party was highest in Alberta.  S
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Liberal Party 

Bloggers Canada 
 
  
NWT  010 39.4
Yukon 40 45.7
PEI  33.3 52.5
QC  28.6 33.9
Ont  20.4 44.7
Man  13.8 33.2
BC  13.8 28.6
Sask  11.9 27.2
N.L.  10 48
Alta  7.2 22
NS  6.9 39.7
NB  4 44.6
Nnvt  0 51.3

 
upport for the Liberal Party was highest in the Northwest Territories, but this is 

ibertarian Party 

Bloggers Canada 

S
based on one response. Support is higher in Quebec than in Ontario amongst 
bloggers and blog readers. 
 
L
 
  
Man  .43 0
Alta  2.9 0
Sask  2.4 0
BC  2 0.1
Ont  0.8 0
N.L.  0 0
PEI  0 0
NS  0 0
NB  0 0
QC  0 0
Yukon 0 0
NWT  0 0
Nnvt  0 0

 
upport for the Libertarian Party is highest in the prairies. S
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Marijuana Party 

Bloggers Canada 
 
  
N.L.  20 0
PEI  8.3 0
NS  3.4 0.1
Sask  2.4 0
Ont  1.4 0.2
Alta  1.4 0.2
BC  0.7 0.2
NB  0 0.1
QC  0 0.4
Man  0 0.4
Yukon 0 2.4
NWT  0 0
Nnvt  0 0

 
he Marijuana Party receives the greatest level of support from bloggers and 

arxist-Leninist Party 

Bloggers Canada 

T
blog readers in Atlantic provinces. 
 
 
 
M
 
  
Ont  .40 0.1
N.L.  0 0
PEI  0 0
NS  0 0
NB  0 0
QC  0 0.1
Man  0 0
Sask  0 0
Alta  0 0
BC  0 0.1
Yukon 0 0
NWT  0 0
Nnvt  0 0

 
ntario bloggers and blog readers were the only ones indicating support for the O

Marxist-Leninist Party. 
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New Democrat Party 

Bloggers Canada 
 
  
NS  31 28.4
QC  24.5 4.6
Man  24.1 23.5
NB  24 20.6
Ont  22.7 18.1
PEI  16.7 12.5
BC  16.4 26.6
Sask  14.3 23.4
Alta  8.7 9.5
N.L.  0 17.5
Yukon 0 25.7
NWT  0 39.1
Nnvt  0 15.2

 
upport for the NDP was highest in Nova Scotia. 

rogressive Canadian Party 

Bloggers Canada 

S
 
 
P
 
  
NS  .96 0.3
Alta  1.9 0
BC  0.7 0
Ont  0.6 0.2
N.L.  0 0
PEI  0 0
NB  0 0
QC  0 0
Man  0 0
Sask  0 0
Yukon 0 0
NWT  0 0
Nnvt  0 0

 
upport for the PCP was highest in Nova Scotia. S
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Provinces ranked by bloggers and blog readers who don’t vote 

Bloggers 
 
  
QC  .14
Ont  2.4
Sask  2.4
BC  2
Alta  0.5
N.L.  0
PEI  0
NS  0
NB  0
Man  0
Yukon 0
NWT  0
Nnvt  0

 
uebec was the province where bloggers and blog readers were least likely to 

rovinces ranked by bloggers and blog readers who don’t know which 

Bloggers 

Q
vote. 
 
P
party to vote for. 
 
  
Nnvt  010
QC  12.2
N.L.  12
NB  12
PEI  8.3
BC  7.9
NS  6.9
Ont  6.7
Alta  4.8
Man  3.4
Sask  0
Yukon 0
NWT  0

 

unavut is based on an insufficient sub sample size. The province where 
al 

 
 
N
bloggers and blog readers were the least likely to have decided on a politic
party was Quebec. 
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Question 15. Do you usually post comments on or write a blog under your 
real name, or do you use a pseudonym (fake name)? 
 

 
 

The overwhelming response in the ‘other’ category was ‘don’t have a blog 
and/or

t 

ng 

 
 a 

uestion 16. On average, in one day, how many hours would you say you 

 don’t post comments. I interpret these numbers as follows: If a person 
does not have a blog (just read them) they are just as likely to post a commen
under their real name as they are to post a comment under a fake one. If a 
person has a blog, they are twice as likely to use their real name when posti
comments to other blogs. Another way of looking at it: if a person posts a 
comment to a blog using their real name, there is a 2 in 3 chance that they
maintain a blog of their own. If they use a pseudonym to post a comment to
blog, there is a 1 in 2 chance that they have a blog of their own.  
 
Q
spend reading blogs? 
 

 
 

The majority of bloggers and blog readers (58.1%) spend one hour or less  
each day reading blogs. A minority of respondents spend more than one hour per 
day reading blogs. This survey question should have included the option to 
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answer “don’t read blogs” and it is expected that the majority of such respon
fall under the ‘less than one hour’ response.  
 

ses 

uestion 17. How many blogs per day do you read? Q
 
 

 
 

The majority of blog readers (57.8%) indicated that they read 6 or more 
blogs p  6 

uestion 18. Do you use an RSS reader to read blogs? 

er day. In Kullin’s 2005 study, 59.1% of Swedes indicated that they read
or more blogs per day.  
 
Q
 

 
 

31.3% of respondents said they used RSS readers to read blogs, at least 
somet

uestion 19. Skipped. (Already discussed in Question 1).  

imes. By contrast, Kullin’s Swedish respondents answered this question in 
the range of 47.2%. Expressed in general terms, the proportions of people who 
sometimes used RSS readers, had never used them or had heard of them but 
had never used them were roughly equal.  
 
 
 
Q
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Question 20. Why do you read blogs? 
 

 
 

ome interesting responses in the ‘other’ category: 

virtual voyeurism - reading/seeing what others are doing in their lives... 

The i

To read something other than news. 

unfiltered unedited views, unlike th onest, they're biased but admit it 

To see what the fuss is about. S t opinionated people who think 

cannot stand left wi  main street media 
Blogs make their biases spapers and TV outlets 

Avoiding bias in the mainstream media 
To see what the fuss is a nated people who think 

It is free (fo  influence. 

S
 

Stalking enemies 
nteractivity (comments). 

photoblogs- great photos 
Just for fun. 

 

curiosity of other ppls lives 
e regular media also more h
up front and you know it. 
o far - its no big deal. Jus

journalists are out to lie to them. 
 

I'm nosy 
ng bias of

 or preferences clear while many main steam new
are clearly biased but never reveal this officially. 

Different perspectives - I certainly would not say blogs are more accurate than news. The 
opposite is often true. 

 

bout. So far - its no big deal. Just opinio
journalists are out to lie to them. 

Alot of mainstream media does not represent my point of view. 
 

The MSM is owned an d by the Govt d censore
r the most part) from government interference or

More BS per square inch in blogoshpere than anywhere else. 
For the same reason I go to the circus; to laugh at the clowns. 

to try to understand those with whom I disagree 
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uestion 21. If you blog, can you say why you do it? (multiple answers 

 
 
Q
possible).
 

 
 

One survey taker was kind enough to note that the first question would 
g 

o not 

re, 

From questions 1 and 19, there is an approximate 55/45 split between 
blogge t 

, 

his range can be further narrowed down through the use of filters in 
Survey how 

 

 

 
likely get an under-response, but did not state why. Since people who don’t blo
were free to answer this question and pose as bloggers, the results could 
become skewed. Exactly 234 (25.6%) of respondents indicated that they d
have a blog. In the ‘other’ category, 7 people typed ‘don’t blog’ and  231 people 
skipped the question altogether. Although not everyone who skipped the 
question is necessarily ‘just’ a blog reader, if it were assumed that they we
then 41% or responses for this question came from people who don’t have a 
blog.  
 

rs and blog readers, which indicate at best, this influence is present, bu
minimal. If all the people who skipped the question had blogs, then 21% of the 
responses for this question came from people who do not have blogs. Therefore
at best, 4% of respondents lied on this question and at worst, 23% of 
respondents lied on this question. 

 
T
 Monkey. The tool can filter out subsets of the sample on the basis of 

they answered a particular question. For example, when just the subset of those 
who said they had a blog were examined, it was found that only five of these 
people skipped this question. This implies that 226 our of the 231 respondents
who skipped the question did not have a blog.  
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 Responses in the ‘other’ category tended to fall into several groups. They 
are as follows: 
 
Catharsis/Venting 
 

its a good vent. like a diary/journal. 
 

Stress release 
 

To vent, express and explore emotions and thoughts 
 

it's a form of therapy 
 

To blow off intellectual steam. 
 
Creativity and Development 
 

To create a record of our family's lives. To have a place to write about topics of interest to me. 
 

It's a way of organizing thoughts and ideas, and some of what I write on the blog I can use in my 
day job down the road. 

 
To develop ideas of my own. 

 
To stay creative. 

 
Career development: to show my expertise in a certain subject area; to be part of the blog 

community. 
 
Documenting and Journaling 
 

To aggregate info and thoughts. 
 

combination diary and a place to store items of interest for future reference. 
 

To record my thoughts for posterity. 
 

It's a way to keep track of sites I blunder into. I gave up on bookmarks years ago, mine get too 
crowded too easily. I can blog a site and then find it again. I also blog quotes I liked, etc. When I 

write though, I am writing to my fans. (They only exist in my own mind). 
 
 While some respondents expressed political motivations as one of the 
reasons they blog, these actually constitute a very small minority of bloggers. 
Even though the three most cited reasons for blogging are to write, to debate and 
to effect change, Canadian bloggers offered no overwhelmingly clear indication 
that they were trying to use their blogs specifically to change the political 
landscape, although that could change just prior to an election or if a survey 
question explicitly asked this.  
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Question 22. How do you find new blogs to read? (Multiple answers 
possible) 
 

 
 
Links and comments on blogs as well as tips or emails from friends were the 
most oft-cited methods of finding new material to read in the Canadian 
Blogosphere.  
 
Methods in the ‘other’ category included Google blog searches, portals other than 
BlogsCanada.ca such as CanConv, Canadian Bullet, Blogging Tories, Lib Blogs 
or the ‘next blog’ button in Blogger. 
 
Question 23. Do you ever click on ads on blogs? 
 

 
 
Overall, 76.7% of respondents said they either rarely or never click on ads in 
blogs.  
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Question 24. On the following scale, please rate the trustworthiness of the 
following forms of media. 
 

 
 
 One in four respondents indicated that they did not trust television media 
at all. Expectedly, bloggers and blog readers ranked blogs as their most trusted 
media format. Columns 1 and 3 indicate that blogs are the “least untrustworthy” 
and “most trustworthy” media format, as ranked by bloggers and blog readers. 
 
Question 25. If you could read only one Canadian blog every day, which 
one would it be? 
 
The answers to this question are at the end of the report. 
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Bloggers and Blog Readers. 
 
 The focus of this section is to examine the data more closely in terms of 
several dimensions. This section examines differences between responses by 
bloggers and blog readers. 
 
 
 
Question 3. What is your age bracket? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Bloggers tend to be younger than blog readers. 
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Question 4. What is your marital status? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Bloggers had a greater tendency to be single, whereas blog readers had a 
greater tendency to be married. Just as a related observation, in my own 
blogging experience an oft-cited complaint is that the font is too small to read. 
 
Question 5. What is your sex? 
 
Bloggers 
 

 
 
Blog Readers 
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Blog readers had a higher tendency to be male than bloggers. 
 
 
Question 6. What is your personal (not household) income bracket? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Blog readers reported higher incomes than bloggers did. This supports the theory 
that blogging entails an opportunity cost of time – the higher the income, the less 
likely one is to blog. 
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Question 7. What is your education level to date? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Bloggers were more likely than blog readers to have attained a level of education 
equal to Bachelor’s and Masters level. Blog readers were more likely to have a 
Doctoral degree than bloggers.  
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Question 9. Are you employed? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Bloggers were slightly less likely to be employed than blog readers. Remember, 
however, that people participating in this survey were less employed than the 
Canadian population in general. 
 
Question 10. Enter the first three letters of your postal code. (Skipped). 
 
 
Question 11. In which province or territory do you currently reside? 
 

  Bloggers Blog Readers Reader/Blogger Ratio 
Alberta 16.80% 23.10% 1.38 
British Columbia 12.50% 15.30% 1.22 
Manitoba 2.30% 3.10% 1.35 
New Brunswick 2.30% 2.20% 0.96 
Newfoundland and Labrador 1% 1% 1.00 
Northwest Territories 0.20% 0% 0.00 
Nova Scotia 3.60% 1.40% 0.39 
Nunavut 0.20% 0% 0.00 
Ontario 50.20% 39.80% 0.79 
Prince Edward Island 1.30% 1% 0.77 
Quebec 4.60% 4.30% 0.93 
Saskatchewan 2.30% 5.50% 2.39 
Yukon 0.30% 0.60% 2.00 

Other (please specify) 2.30% 2.70% 1.17 

 
 The first column lists the regional percentage breakdown for bloggers, the 
second column lists the regional percentage breakdown for blog readers whereas 
the third column gives the ratio of blog readers per blogger for this sample. This 
table, for example, states that respondents from Saskatchewan were twice as 
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likely to be a blog reader as a blogger. Respondents from Ontario, for example, 
were less likely to be blog readers than bloggers. 
 
Question 12. Is the population of your town less than 10,000 persons? 
 
 This question was already addressed along this dimension in the first 
section of this report. 
 
Question 13. What is your connection type? 
 

This question was already addressed along this dimension in the first 
section of this report. 
 
Question 14. If there were a federal election today, which political party 
would you vote for? 
 

 Bloggers Blog Readers Skewness 
Bloc Québécois 1.10% 0.80% 1.38
Canadian Action Party 0.00% 0% N/A
Christian Heritage Party of Canada 0.30% 0.40% 0.75
Communist Party of Canada 0% 0.20% 0.00
Conservative Party of Canada 30% 57.50% 0.52
Green Party of Canada 9.00% 3% 3.00
Liberal Party of Canada 19% 13.40% 1.40
Libertarian Party of Canada 1.80% 1% 1.80
Marijuana Party 1% 2.20% 0.45
Marxist-Leninist Party of Canada 0.00% 0.40% 0.00
New Democratic Party 24.40% 10.60% 2.30
Progressive Canadian Party 1.00% 1% 1.00
Western Block Party 0.70% 3.20% 0.22
I have no idea 8.30% 5% 1.66
I don't vote 3.10% 0.80% 3.88

 
 This table compares the percentage vote for each political party across 
blog readers and bloggers. The “Skewness” column is the first column divided by 
the second column. I high value of skewness indicates that there are 
proportionally more bloggers than there are blog readers who would vote for a 
particular party. Using the NDP as an example, 24.4% of bloggers stated they 
would vote for the NDP whereas only 10.6% of blog readers indicated they would 
vote for this party. While only 30% of bloggers would vote for the Conservatives, 
57.5% of blog readers would vote for this party.  
 
 High values of skewness for the Conservatives could be indicative of 
several issues. First, Conservative blog readers might possibly be more active in 
taking online surveys and may be more prone to put ‘faith in the numbers’ than 
non-Conservatives. This idea is based on my own personal observations of 
political debates in the blogosphere, where I have observed right-wing blogs 
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putting more faith in numbers and left-wing blogs placing less faith. This may not 
be the case; it is just my own anecdotal evidence. Since this is not a true random 
probability survey, it is difficult to justify extending this analysis and make 
inferences about the general blog readership in Canada. If it is indeed the case 
that this survey is representative of the Canadian blogging and blog-reading 
community, then a low skewness number would imply a higher political blog 
readership. One way to verify this would be to take every blog from the Blogging 
Tories, Blogging Dippers, Lib Blogs and Progressive Bloggers blogrolls and rank 
each blog by the level of traffic they receive.  
 
 Based on the above analysis, if every Canadian political blog were ranked 
by traffic and then grouped according to their traffic levels, one would predict that 
Conservative blogs have a higher level of readership than other blogs. 
Furthermore, based on a previous study of Canadian political blogrolls, this 
higher Conservative readership would correspond with a higher number of 
Conservative blogs: 
 

 The Canadian Political Blogsphere: An Analysis  

Posted by Aaron on September 28th 2005 to Blog Research - Related Articles At 
CanConv

A simple glance at the number of blogs on the Blogging Tories, Lib Blogs, Blogging 
Dippers and Progressive Bloggers would lead anyone to think that there are more left 
wing blogs than right wing ones, but this is completely misleading. 

(I have had to leave out the Red Ensign Brigade and Non-Partisan Bloggers because they 
are not as a whole leaning one way or another). 

Such a simple glance reveals the following numbers, by blogroll: 

Blogroll # of Blogs 

Blogging Tories 191 
Blogging Dippers 29 
Lib Blogs 43 
Prog Blogs 150 

If we assumed, however, that the bottom three blogrolls are ‘left of centre’, then one 
would conclude that there are 191 decidedly ‘right wing’ blogs and 222 ‘left wing’ blogs. 

But this is not the case. The Blogging Dippers, Lib Blogs and Progressive Bloggers 
blogrolls are quite redundant, as many blogs appear on more than one of these blogrolls. 
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The first column gives the number of blogs in the blogroll that appear on at least one 
other blogroll. The second column is the total number of blogs in each blogroll. The third 
column is labeled ‘EI’ for ‘Exclusivity Index’, which is the percentage of blogs appearing 
on that blogroll alone. For example, there are only three Blogging Tories who appear on 
either one of the other blogrolls. 

A higher number means that the blogroll is ‘exclusive’ where as a lower number implies 
that a blogroll is ‘inclusive’ or even redundant. The Blogging Dippers and Lib Blogs, for 
example, score in the 35-40 range, meaning that only 35-40 percent of the blogs on this 
blogroll are not replicated by another blogroll. 

What does this imply? It implies that the Dipper, LibBlogs and ProgBloggers blogrolls 
have a high level of redundancies, and in order to establish the total number of ‘left’ vs. 
‘right’ blogs in Canada, these redundancies must be accounted for. 

Supposing that the Dippers, Libs and Progs merged into one blogroll, my research 
indicates that this ‘lefty’ blogroll would have 174, not 222 blogs listed. 

 
The above analysis found that once the redundancies in left-leaning 

political blogs were filtered out, right-wing political bloggers slightly dominated 
left-wing bloggers in terms of the total number of blogs. The Blogging Tories 
blogroll is the most exclusive blogroll in the political blogosphere, where exclusive 
defines the lack of multi blogroll members. While many Blogging Tories link to 
other political blogroll websites, only three are actually members of another 
blogroll.  

 
A controversial question must be asked here – did the Great Canadian 

Blog Survey get ‘campaigned’ by Conservative blog readers? Possibly, and no. 
The survey tool used did not allow more than one response per IP address, so it 
did not pick up respondents who tried to fill out the survey repeatedly, unless they 
were using IP scrambler software or renewed their IP addresses repeatedly. If it 
is true that Canadian Conservative blogs have a higher readership, then I would 
expect there to be more Conservative blog readers answering the survey, and so 
the survey could actually be representative. In the absence of data on the levels 
of blog readership by political affiliation, it is difficult to tell if politically oriented 
blog readers answered in fairly equal proportions.  
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Liberal blogs, however, are not without their opinions on the Conservative 

blogosphere. Calgary blogger, Calgary Grit recently quipped that the slogan of 
online Canadian Conservatism ought to be “winning Internet polls, not elections, 
since 1993”. As a response to the previous analysis on redundancies in left-wing 
Canadian blogrolls, Daveberta also echoed this criticism:  

 
“to quote a friend of mine: “man there are alot of Conservative blogs. 
Maybe if they spent more time doorknocking and campaigning and less 
time blogging, they might win an election or two…” 
 

This criticism may be misdirected because it is possible that Canadian 
Conservatives see the blogosphere as the latest campaign tool. Nevertheless, 
some of Canada’s most intense political debates are occurring in the 
blogosphere where partisanship seems to be very strong. 
 
 
 
 
Question 15. Do you usually post comments on or write a blog under your 
real name, or do you use a pseudonym (fake name)? 
 

This question was already addressed along this dimension in the first 
section of this report. 
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Question 16. On average, in one day, how many hours would you say you 
spend reading blogs? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Blog readers tend to spend slightly less time reading blogs than bloggers, but this 
difference is minimal. 
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Question 17. How many blogs per day do you read? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Blog readers generally read fewer blogs per day than bloggers do.  
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Question 18. Do you use an RSS reader to read blogs? 
 
Bloggers 
 

 
 
 
 
Blog Readers 
 

 
 
Bloggers were more likely to use RSS readers when reading blogs.  
 

Combining these three questions, although bloggers and blog readers 
spend roughly the same amount per day reading blogs, bloggers are able to read 
more blogs in that same time span because they use RSS readers.  
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Question 23. Do you ever click on ads on blogs? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
There are very minor differences in how likely bloggers and blog readers are to 
click on ads in blogs. 
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Question 20. Why do you read blogs? 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
There are minor differences in reasons for reading blogs cited by bloggers and 
blog readers. Immediately clear is that blog readers do not read blogs in order to 
make friends. Bloggers may view blog reading as a social activity whereas 
readers may view it primarily as an information gathering or consumption activity. 
Both bloggers and blog readers value the increased number of perspectives on 
news.  
 
 
Question 21. If you blog, can you say why you do it? (multiple answers 
possible). 
 

This question was already addressed along this dimension in the first 
section of this report. 
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Question 22. How do you find new blogs to read? (Multiple answers 
possible) 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Distortion in this question appears to be minimal since only four blog readers who 
said they do not have a blog answered that they find out about other blogs via 
comments to their own non-existent blogs. Links on other blogs constitutes the 
primary means of discovering new blogs. This information is likely important to 
new bloggers, because the best way for them to be ‘discovered’ by readers is to 
have their blog linked to by other blogs. 
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Question 24. On the following scale, please rate the trustworthiness of the 
following forms of media. 
 
Bloggers 
 

 
 
Blog Readers 
 

 
 
Blog readers appear to be more polarized than bloggers concerning the 
trustworthiness of blogs as an information medium.  
 
Question 25. If you could read only one Canadian blog every day, which 
one would it be? 
 

Small Dead Animals 202 
Don't Know 101 
Inkless Wells 37 
The Shotgun 32 
Zerbisias 31 
Colby Cosh 27 
Angry in the Great White North 26 
Blogs Canada Egroup 18 
Bound by Gravity/Canconv 15 
Nealenews 14 
Kinsella 12 
Damian Penny 11 
Torontoist 10 
Rick Mercer 9 
Calgary Grit 8 

Andrew Coyne 7 
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This is based on a total of 560 votes out of 1146. There was a tremendous 
dispersion of blogs listed, and this represents the top blogs, as I was able to 
discern from grouping the urls together and analyzing them. 
 
SmallDeadAnimals.com came out on top as Canada’s ‘must read’ blog. All other 
blogs not listed received less than 7 votes each. I will examine this data more 
closely for the next report. 
 
Next Report 
 
The next report will examine the data across many more dimensions and will 
answer the following questions: 
 

• Which blog was voted #1 by blog readers and bloggers? 
• Which Blog was voted #1 by income, political preference or geography? 
• How did self-reported incomes differ by political preference? 
• Are there any more differences between rural and urban bloggers and 

readers? 
 
In the meantime, readers are welcome to view the survey results online and 
use the “filter” feature to examine the data as their questions come up. Due to 
the agreement, the raw data will not be available for download. You can view 
the data at this url: 
 
http://www.surveymonkey.com/Report.asp?U=133042499074

 56

http://www.surveymonkey.com/Report.asp?U=133042499074

	 The Canadian Political Blogsphere: An Analysis  

